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“YaAidL” ota emayyeApaTIKa Tagidia yia to 25%
TWV EVPWTIMALIKWYVY EMIXEIPATEWY, CORPWVA UE TN
Deloitte

2023/07/04 17:02 otnv katnyopia AEPOMOPIKA

OL MPOKANCELG, N VEX TTPAYHATIKOTNTA TOL KAGDOOL TWVY EMAYYEAUATIKWY TAELOLWVY,
KaBwW¢ Kot oL Baolkol MUAWVEG HETAOYXNUATIONOD TOU, avaADOVTAL 0TNY £€KBEaN TNG
Deloitte pe ti{tAo “The 2023 Business Travel Report “Navigating toward a new
normal”.

YUYKEKPLUEVD, N €KBEON €0TIACEL OTIC ETIUMTWOELC TNG TNAEPYQAOIOG, OTN OTPATNYLKA
TOMOBETNON TWY ETALPELWY AVAPOPLKA UE T EMAYYEARATIKA TaEldLa, oTn duvatdTnTQ
NG TeEXVoAoyl{ag va vrmokaTtaoTtHoel Tov TAEWIWTIKS X¥pdvo, aTNV
EMAVASLATIPAYUATELON TWY MAPEXOUEVWY TIHWVY KOOWC Kal 0TI TPWTOROVAIEC TWV
MPOMNBELTWY AVAPOPLKA PE TNV LAOTOINON BLWOLUWY TIPAKTIKWY, GLALKWY TIPOC TO
nePLBAAAOV.

H ékBeon KatadelkviEl, enlong, TNV avAKOUYN TOL TOVPLOMOD AVAYLXNAG, IOV OE
avTiBeon PE TOV EMAYYEAUATIKO TOLPLOKO, TapoLaLdlel peyaADTEPN duvaukn. Avtd
opelAeTal, OMWG MPOKOMTEL, OE OPLOUEVOUG VEOLC TMAPAYOVTEG TOL EMNEEAlOLY T
EMAYYEAPOATIKE Tag(Bla Kat KaAAODY TOUG TAELOLWTEG XAAQ KOl TIPOUNBELTEG TOL
KAGOOUL va mpocapuooToly ota véa dedouéva. dailvetal, yia mapddetyua, 6TL N véa
MPAYHATIKOTNTA TNG TNAEPYaoiac Kal Twv on-line meetings €xeL emnpedosl pLlIkK& TNV
QVAKOPYN TWY ETALPLKWY TaEOLWVY. EMmAgov, véeg TAOoELC Kol TPOTEPALOTNTEC YOPW
and TN AQYN ano@ACEWY OYXETIKA UE TA EMAYYEAUATIKA TaE(OLa, OMWC T.X. N AOQAAELQ
Kat bylewn, n emBvuia ya Kat’ Wilav cuvavtAcELS Kat N agla TNG «PUOLKAG
NoPOLOING» OE CLVEDPLA EVaVTL TNAEOLAOKEPEWY, 0dNYODV TOV KAADO OE L vEa
emnoxn.

H é€kBeon ekmovnOnke amnd eEeldikevpévn opdda tng Deloitte otov KAGS0 TwWV
MeTagopwv, TnG PLAogeviag kol Twv Ynnpeowv (Transportation, Hospitality &
Services), n onola npayuatonoinoe £¢pevva He TN cuPueToX 330 LYNASBABOUWY
OTEAEXWV aMd EMLYXELPAOTELG TIOL SPACTNPLOMOLOVVTAL OTOVG TOPE(C TNG dlaxeipLong
ToELOLWVY Kat TNG eniBAeYnG TOL TAELOLWTIKOD TIPODTIOAOYLOUOD TWV ETILXELPAOEWV.



Figure 1

Travel spend is expected to surpass half of prepandemic levels by the first
half of 2023

Corporate travel as a percentage of 2019 spend, United States and Europe combined
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Question: When did or do you expect your company’s travel spend to reach the following levels of 2019 spend?
Note: N = 334.
Source: 2023 Deloitte Corporate Travel Survey.
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Ta BaoIKOTEPA ONMUELA TNG £PELVAC

B&osl Twv amMOTEAEOUATWY, BLATILOTWONKE OTL OL GUVOALKEG BAMAVEC EMAYYEAUATLKOD
TOLPLOKOL yla To 2023 avapéveTal va EEMEPATOLY TO 75% TWV AVTIOTOLYWV
damavwv mov onuetwdnkav To 2019 - ypovid opdcoNUO YLa TNV TIYKOOULX
TOVPLOTIKA Blopnyavia.

Qotb00, N MANPNG AVAKTNON TWVY TOLPLOTIKWY MEYEOWVY TOL KAGdoL ot eninedo
ELOTIPAEEWVY aVapEVETAL va TTpayHaTonotnbel £wg To TéEAog Tou 2024, dUwG Kot TMEAL N
oLYVOTNTA ETALPLKWY TAELOLWY QaiveTal OTL Oa elval xaunAdTeEPN O OXE€0N PE TNV
npo-COVID enoxA.

OETLKO aVTIKTLTO OTNV AVAKAUYN TOU ETIOYYEAUATIKOD TOUPLOMOD £XEL N APON TWY
TOELBLWTIKWY TIEPLOPLOUWVY TIPOG TOLG dLEBVE(C MPOOPLOUODC, HE TA AVAUEVOUEV



TPOUTIOAOYLOUEVA ETALPLKA KOO TN va aviavovTal o€ 33% 10 2023 o€ oxéon He
21% 10 2022.

ErmunmAéov, n Tdon yua «@ualki mapovaia» ae dLlEBv cuvEdPLA Kal BLOPYAVWOELG EXEL
EMPEPEL ONUAVTIKA WONOoN oTtov KAAS0. Q¢ anoTtéAeoua, o kKAAdog MICE (Meetings,
Incentives, Conferences, Exhibitions), mov anoteAel Baolkd ToLPLOTLKS POV Kot
MPOTEPALOTNTA KAL YL TOV EAANVLKO TOLPLOUO, eMNPeGleTaL BETIKA KABWC
avadelkvoeTaL amd TNV £PELVA WG TO TMPWTO KAl CNUAVTIKOTEPO KivnTPo YLla
EMAYYEAUOTIKA TaE(BLa.

Ol BaolKEG MPOKANCELG TOL KAAOOL aPoPOLY KLUPIWG TNV EMAVAdLATIPAYUATELGN TWV
TIHWY KAl TWY TTAPEXOUEVWY OpWVY KL LTINPECLWY ATIO MPOPNOEVTEC (AEPOTIOPLKEC
eTalpeleg, TaEOLWTIKA ypapela, KATAADHATA), KABWC N AVOPEVOUEVN auXVOTNTA
ETALPLKWY TOELOLWVY elval xapunAdTePN.

ZUYKEKPLUEVQ, OL ETILXELPACELG AVAUEVETAL VA €0TLACOLVY TOOO OTA KOGTN TWV
ETMAYYEAUATIKWY TAELOLWY 600 Kal ot BlwolpdtnTa, 0ol To 25% TWV
EVPWTIAIKWVY ETILXELPHOEWY TIPOPRAETIEL TIWG Oa TIPETIEL VA HELWOEL TA
EMAYYEARATIKA Ta&idla mpoKELPEVOL va aVTATOKPLOE( EMTUYXWG OTOLG OTAOXOLC
BlwouéTnTag €wg to 2030.

Figure 2

71% of US companies expect a full recovery in travel spend by the end of 2024
Spend as a percentage of 2019 by quarter, United States versus Europe respondents
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Question: When did or do you expect your company’s quarterly travel spend to reach the following levels of 2019 spend?
Note: N (US) = 106; N (Europe) = 228.
Source: 2023 Deloitte Corporate Travel Survey.
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ZOPQWVA UE TNV €PELVA, OL MEPLOCOTEPEG EMYXELPNTELG AELOAOYODV TA EMAYYEAUATIKA
TaE(dla og oxéon pE T 0QEAN TOL lval MBAVSO va MPOKOYWOLY aTd eVOEXOEVN «QULOLKN
nopovoio» o€ CLVEDSPLA KOL EKBETELG KABWC KOl OE OXEON E TO AVAUEVOUEVO KOOTOG
Kal Ta ploka mov oxetiCovTal UE TNV AOPAAELX KOL LYLELV.

Y€ ovvOLACOPOS PE TNV APON TWVY TTEPLOPLOUWY KoL TNV EMBLUIN va EEEPELVHTOLY VEEC
MIPOOTTIKEG, N a&la TWY HLEBVWVY EMAYYEAUATIKWY TaEWOLWY avayvwpiletal katd 33%
amd OTEAEXN AUEPLKAVIKWV ETALPELWV KAl KATA 32% amnd oTeEAEXN ELPWTATKWVY
ETALPELWVY VIO TaE(OLa evTtdg TNG EE. AvTIBETWG, TO MOCOOTO TWVY ETALPELWY TIOV
Bewpel nwg pmopel va eEaopaAiosl avtioTolya o@éAn XWPIC TNV Mpayuatonoinon
EMAYYEAMATIKWY TaELBLWVY ayyi(Cel pOALG To 11%.

210 mAa{olo TNG ouvexolC aELoAdYNOoNG TWY EMAYYEAHATIKWY TAELOLWY, ONUAVTLKS
pOA0 dLadpapaTifel N oTPATNYLKA TNG £TALPEOC WG MPOC TOLG EKAOTOTE 0TOXOLC Kal
TOuG 6pouC TNG AYOPAC. ZUYKEKPLUEVQ, TTaPATIAVW aTid TO 63% TWY ETALPELWVY EXEL
voBetrioel pia oTpatnylki oL €0TIAlEL 0TO IGO0 CNUAVTIKA €(val N EKMPOCWTINCN
TOU €KAOTOTE OPYAVIOUOD O€ SLeEBVE(C EKBETELG, OTO AMOTEAECUA IOV UMOPE( va
MPOKOYEL amd TN CLUUPETOXA TOL, GTOLG OTOXOLC TMOL EELTINPETOLVTAL, OTNV T PoLaCia
TWY LYNASBABUWY OTEAEXWVY TOUL KAl TEAOC OE GLUYKEKPLUEVOLC TTIOGOTLKOTOLNHEVOULC
delkTeC AMOBOONC TWV EVEPYELWV ALTWV.



Figure 3
About a third of spend is expected to go to trips beyond United

States and Europe
International travel as a share of corporate travel spend, United States and
Europe, 2023
International travel @ nternational travel within the continent
United 33% 28%
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North America Europe
Projected % of 2023 Projected % of 2023
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Questions: What is the expected domestic versus international proportion of your company's business travel spend? How
does your company's travel spend break out among the following international regions?

Note: N (US) = 106; N (Europe) = 228.

Source: 2023 Deloitte Corporate Travel Survey.

Deloitte
Insights

deloitte.com/insights.com

2NUAVTIKO pOA0 oTn ANQYn TAELOLWTIKWY ano@docwy nallel n dSlampayHATELON TWVY
CUHPWVLRV HE TOUGC TTPOMUNOEVTEG, OTIWG TI.X. ME AEPOTIOPLKEC ETALPELEG KAl
KATAADPOTA, KUPIWG AdYW TWY ALEAVOUEVWY TTANOWPLOTIKWY TECEWV.

Enunpdobetol 6pol GLUPWVLLY TIOL dlacPaA{fouvy MAPOXEC KAl EVEALKTEC OKLUPWTLKEC
MOALTIKEG €lval kaBopLaTikol oTtn SLapdOPPWaON TNG TEALKAC TIMAC Kal KpivovTtal wg
anapaitnTol and TouG MEPLOCOTEPOVG ATIO TOUG ULOOUC CUUMETEXOVTEC. H Helwpévn
Kat' avaAoyla cuxvétnTa Tagldlwv wlel Tovg MPouNBeLTEC 0 AbENON TWVY TIHWY, Kal
and TNV AAAN HEPLA TOUG YOPAOTEC O€ TPooTdBeleC pelwaong Tov KOOTOUG, PE
QMOTEAECHA VA KATAPEDYOUY OE EVAANAKTIKEG ETMLAOYEG KATAALDHATWY (59%),
XapnAol Kk6oTouG (low fare) agpomopikéc eTalpeiec (56%) kat
EMAVASLATPAYHATEDOELG HE TOUG TTAPOYXOLG (58%).



Figure 4

Live events and easing of travel restrictions set to lead corporate travel
growth driversin2023

Top five developments triggering business travel return
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Top five factors slowing business travel return

Travel restrictions (15 Higher travel prices
Employee unwillingness (@) Travel restrictions

Client unwillingness 0— @ Reduced travel budgets

Client unwillingness

Higher travel prices Employee unwillingness
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Questions: What are the developments most likely to increase your company's travel volume in 2023? What are the factors
most likely to restrict the growth of your company's travel volume in 2023?

Note: N = 334.

Source: 2023 Deloitte Corporate Travel Survey.
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EmayyeApaTIKA Taidla kal BlwoipoTnTa

To yeyovdg OTL oL MEPLOTOTEPEG EMLXELPOELC £0TLACOLY OTN PElwon Tou KAOTOUG TWV
ETMAYYEAUATIKWY TAELOLWY oXeTICETAL KOL JE €va ALEAVOUEVO EVOLAPEPOV WG TIPOC TNV
gAaxLotomnolnon Tov AMOTUTIWHATOC GvBpaKa.

MOALG To 20% Twv emyelprioewyv otnv EE avauével nwg Ba vndpEouvv axeTikol
ovotnukol meploplopol, evw €va mMocgooTd TNG TAENC Tou 40% £xel BeoT{OEL TTIOALTIKEG
nov AapBdvouv vndéyn Tovg oTdXoLC BlWalUdTNTAC.



Figure 9

Amid the growing focus on sustainability, most companies are looking to
reduce travel per employee

Reduction in per employee travel spend needed to meet 2030 sustainability targets

Lessthan10% @ 10%-20% @ 21%-30% More than 30%
21% 47% 28% 5%
14% 46% 34% 6%

Question: In order to meet your company's emissions goals, how much do you estimate you will need to reduce travel on a
per employee basis by 2030?

Notes: N = 334. Figures may not add to 100% due to rounding off.

Source: 2023 Deloitte Corporate Travel Survey.
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2€ KGOe mepintwon, To LEAAOV TOL TOLPLOPOL Ba elval dppnkTta cLVOEDEUEVD LE TN
BlwoudéTnTa, £VW AdN MPOUNBeLTEC TOL KAGDOUL LAOTIOLOVY £TIEVOVOELG UE OTAOXO TNV
gevioxvon kat dlag@AaAlon tTng.

OL emevOVOELC APOPODY EVOELKTIKA OE TILOTOMOLACELS BLWOLPMOTNTAC EEVOBOXELAKWV
HOVAdWV, EVEPYELEC HEWONC ATIOTLUMWHATOC TOL AvBpaKa HE XPACN BLWOLUWVY
KaLO{UwVY /Kot 0TOAOUG €VOLKLAZOUEVWY NAEKTPLKWV OXNUATWVY.



Figure §

Future work from home days per week expected to he more than
triple prepandemic

Workplace flexibility over time: Days per week work from home
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Question: Please choose the workplace flexibility level that prevailed or that you except to prevail in your company at the
given points of time.

Note: N = 334.

Source: 2023 Deloitte Corporate Travel Survey.
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Ta véa MPOTLTA TOL EMAYYEAUATIKOD TOUPLOMOD AVAUEVETOL VO LETATPEYOLV TN
BiwaoudéTnTa 08 KOPLO MLAWVA AVATITVENG, dNULOLPYWVTAC aLEavopevn ZiTNon YL
AOOELG o géBovTal To MeEPLBAAAOY Kol avTioTaBuiCovy Ta avEnuéva KOaTN TOL
KA&oSov.

O BaoiAng Kagdtoc, Partner, Growth Leader tng Deloitte, Kat emKkePAAAC ToL KAGdOU
Transportation, Hospitality & Services 8\Awoe OXETIKE UE T ELPAMATA TNG €KOEONC:
«OL vEoL MapAyovTeG TOL EMNPEEACOLY T ETALPIKA TOEIBLA EMPEPOLVY TNUAVTIKEG
OAAQYEG OTOV TPOMO UE TOV oTolo oL eTalpeieg AapBAvoLY TAEWBLWTIKEG ATMOPAOELC.

O eAANVLKOC TOLPLOTIKOG KAGDOC Ba mpémeL va E0TLAOEL O€ MEPLOXEC KOl TOMEIC dnwe N
evioxvon Twv eyXWPLWY LITOBOUWVY, N OTOXEVUEVN TTPOROAN Kal ipowenan, N
OLAAOYLKH 6pdaon AAWY TWY EUMAEKOUEVWY POPEWY, N LLOBETNON LYNAWVY TIPOTOTIWY
QOPAAELOC KOl DYLELVAC YL TOLG TAELOLWTEC, KABWC Kal N MPOCPoPAd KAlVOTOUWY
PNOLAKWY Kal BLOOLUWY ADCEWV».



Figure 10

Despite challenges in data collection and consistency, most travel buyers gather and track
several sustainability metrics
Travel buyers’ consideration of sustainability attributes and initiatives
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Question: What best describes your company's approach to the above sustainability initiatives/measures by travel suppliers?

Note: N = 334.

Source: 2023 Deloitte Corporate Travel Survey.
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M Ta OLVOALKA evpridaTa TNG €KBEONC, MATAOTE 0OTOV COVOETHO TIOL AKOAOULOBEL:
https://www?2.deloitte.com/us/en/insights/focus/transportation/corporate-travel-study-

2023.html
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