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ZuveyxiCouv va KepdiCouvv £d6a@oc ot online ayopéc
otnv Evpwnn, “npwtabAnTtéc” ol IpAavdol

2025/02/20 12:50 otnv katnyopia TAXYAPOMEIA

Ot online ayopéc atnv EE cuvex(Couv va avE&dvovtal, cOPQWva UE vedTEPA OTOLXE(D
NG Eurostat.

To 2024, T0 77% TWV XPNOTWY TOL dLadLkTOOL aydpace A MAPHYYELAE ayabd r
LTNPECleC yLa MPoowTLkA XPrion online Toug mponyoluevoug 12 uveg, MocooTod
aLENMEVO EvavTL TOL 59% To 2013, onNuUELWVOVTOC @VOSO0 CLVOALKA 17
MOCOOTIAIEG HOVADEC.



Internet users who bought or ordered good:

(% of individuals who used internet in the previous 12 mon
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Iceland: data for 2024 not available. Estonia and Romania: break in time series
Countries ranked based on 2024 data, highest to lowest values.
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Ta vynAdTEPA TOCOCTA XPNOTWY TOL dHLAdIKTOOL TIOL MPayHaTonolinoav online ayopPEg
Atav otnv IpAavdia (96%), otnv OAAavdia (94%) kal otn Aavia (91%). Ztov
avtinoda, n BovAyapia eiyxe 1o xapnAdTEPO HEP(OLO pE 57%, akoAovBoDuEVN amd TNV
ItaAla kat Tn Povpavia, auedtepeg pe 60%.

And 10 2014 €wcg To 2024, onuovTikA avdnTtuEn napatnendnke atn Povpoavia (+43%,
and 17% os 60%), otnv Ovyyapla (+37%, 42% oc 79%) kot otn AtBovavia (+36%,
36% o€ 72%).

Ta povya oTiC top emIAOYEC online ayopwv

Ta nmpoldévta Mov ayopdoTNKAVY TLO CLYXVA HECW dLadikTuo, TN XPOVLA TIOL POC TIEPACE,
ATOV Ta POUXA (CUMTEPIAQUBAVOUEVWY TWY ABANTIKWY), TamolTola Kot aEeoovdp, UE
T0 45% TWVY ATOUWY VA TTPAYHATOTOL00V OLTEC TLC AYOPEG TOLC TIPoNyoVUEVOULG 3
MAVEG.



Online purchases of goods in the EU, 2024

(% of individuals who used the internet in the previous 12 n

CLOTHES (INCLUDING SPORT CLOTHING), SHOES OR ACCESSORIES
DELIVERIES FROM RESTAURANTS, FAST-FOOD CHAINS, CATERING SERVICES
COSMETICS, BEAUTY OR WELLNESS PRODUCTS

FURNITURE, HOME ACCESSORIES OR GARDENING PRODUCTS

SPORTS GOODS (EXCLUDING SPORT CLOTHING)

PRINTED BOOKS, MAGAZINES OR NEWSPAPERS

MEDICINE OR DIETARY SUPPLEMENTS SUCH AS VITAMINS
COMPUTERS, TABLETS, MOBILE PHONES OR ACCESSORIES

OTHER PHYSICAL GOODS

CHILDREN TOYS OR CHILDCARE ITEMS

CLEANING PRODUCTS OR PERSONAL HYGIENE PRODUCTS

FOOD OR BEVERAGES FROM STORES OR FROM MEAL-KITS PROVIDERS
CONSUMER ELECTRONICS OR HOUSEHOLD APPLIANCES

BICYCLES, MOPEDS, CARS, OR OTHER VEHICLES OR THEIR SPARE PARTS
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AkoAo0Bnoav ot mapaddoelg paynToL and eotiatépLa, aAvoidec fast-food Kat catering

(21%), KAAALVTIKG Kot poidvTa eveElag (20%), EmmAa Kot aEegovdp omitiol f €(6n
KNTovplkAc (19%).

Tn oKLTAAN «€AaBe» 0 ABANTIKOC EEOTMALOMOC (EKTOG ABANTIKWY EVOLPETWY), EVTUTIA
BLBAla, mepLOOLIKA, epnueP(BEC Kal CLUUMANPWHATA LYE(aC, ONWC BLTauiveC
(eEalpovEvWY TWVY online aVaVEWTEWY CLVTAYWY), TO KaBéva pe pepidlo TNg TdENC
ToL 16%.



